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C COMMUNITY

OF MID OHIO

Dear Campaign Coordinator,

Congratulations on having a workplace fundraising campaign with Community Shares
of Mid Ohio! We are thrilled to be working with you, your company, and fellow
employees. By partnering with Community Shares, your company has given your co-
workers the opportunity to donate to over 55 non-profits making an impact in
Columbus and Central Ohio. With your help as the coordinator for your workplace
fundraising campaign, we can help make this a success for your company, our
members and the community.

To help with this task, -togeidevoerunaimggaut ed t hi
workplace giving campaign. We have gathered proven materials and knowledge to

help you succeed as a campaign manager. Included here are tips for promoting your
campaign, asking your co-workers to contribute, tasks to do during the campaign and
much more. Always remember that if you have any additional questions or concerns

t hat canét be answered here, please ffeel
member via the information on the bottom of each page of this guide. We are here to

help you every step of the way!

Good luck!
Melissa Magers

Executive Director

Community Shares of Mid Ohio

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



BEFORE THE CAMPAIGN

The important key to a successful campaign is to plan, plan and plan. If most of the ideas and
concepts are ironed out and set before the campaign, you will find that the campaign practically runs
itself. Below are some quick tips to help you plan a successful workplace fundraising campaign with
Community Shares of Mid Ohio.

1 Review campaign materials and pledge form so that you can
answer questions from fellow employees.

1 Depending on the size of your company, you may need to
recruit assistance from other departments to make sure pledge
forms and information reaches all employees. If this is the
case, forming a Campaign Committee to spread out the work
will give you a great advantage.

T If you form a Campaign Committee, invite important leaders to
join such as department directors, vice presidents, and your
CEO.

1 Set the start and end dates for your campaign and be aware of
the length of your campaign. Give yourself enough time to
reach out to all employees but also be aware that a campaign
lasting too long may result in burn out and low participation.
Experience shows two weeks is an optimal time frame.

1 Plan for involvement of employees in the campaign. The more
involvement and promotion your campaign receives in the
workplace, the more successful it will be. Check out the
Campaign Promotion and Incentives section on page 6 for great tlps and ideas!

1 Please feel free to call Community Shares of Mid Ohio or email with any questions. We are
always happy to help!

CAMPAIGN KICK-OFF

The campaign kick-off event can essentially set the tone for your entire campaign. The more
excitement and involvement you create for employees the more likely they will be to contribute!
Below are some quick tips to help make your campaign kick-off a success!

T Plan and announce a fun kickoff party! This could be a special informational meeting or
incorporated into one of your regular staff meetings. Look at page 11 for the 10-minute
campaign plan to help jumpstart your campaign kick-off plans!

1 Ask your CEO and other important company leaders to attend the kickoff party.

Keep the communication interesting, informative and motivating!

1 Call us to schedule a speaker: a Shares representative and/or a representative of one of its
member agencies. The speaker can be very brief if needed, from 5-10 minutes. Hearing from
one of our agencies is a great way to learn first-hand how Community Shares supports its
agencies and how workplace donations make a difference in the work they do. It's also very
effective to have one of your own employees speak about an agency they support.

1 Personally hand out pledge forms to your co-workers. This increases the likelihood that they
will participate in the campaign.

==
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DURING THE CAMPAIGN

The most important thing to remember during the campaign is availability. You can ensure success
by making information and yourself (and committee too) available to answer questions about
Community Shares, its member organizations and the pledge process. Below are some quick tips to
help ensure your campaign reaches a successful conclusion!

f
il

|l

Display Community Shares posters in prominent areas.

Announce the campaign in your company newsletter or on your Intranet. Samples are
available on page 9.

Send an email message promoting the campaign. Samples are available on page 9.

A personal letter from your CEO to employees is a great way to motivate employees and
demonstrate leadership support for the campaign.

Talk with colleagues about Community Shares, social
justice and your hopes for the future of Columbus and
Central Ohio.

Inform donors of the positive impact of their generosity.
Use the message of Community Shares to create a
sense of community

Manage and distribute information and pledge forms.
Throughout the campaign, keep the communication
interesting, informative and motivating.

Schedule weekly drawings of returned pledge forms.
Begin now to collect small prizes from area businesses, from co-workers, or from
management. The earlier the pledge form is returned, the more chances to win prizes! For
more incentive ideas, check out the Campaign Promotion and Incentive section on page 6.
Encourage employees to learn about our member organizations by visiting our website and

following the |link to our membersé websites.

Enhance your campaign by going on an agency tour or volunteering as a group for one of
Shares member organizations. Visit the Community Shares website for direct links to
volunteer opportunities at member organizations.

AFTER THE CAMPAIGN

Congratul ations

Shares of Mid Ohio. Youdve come a |l ong way but
over, the most important task still remains: Saying Thank You! Below are a few tips on how to
successfully wrap up your successful workplace fundraising campaign.

il

f
f

Send "thank you" notes to any campaign committee volunteers and to those who helped to
promote the campaign including the important leaders at your company.

Hang up thank you posters and send thank you emails.

Call Community Shares to inform us of the completion of your campaign and to arrange for
one of our staff members to pick up your campaign collections and materials.

Thank donors for their generosity.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net
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PROMOTION & INCENTIVES

A successful campaign is one that everyone knows about and wants to be involved in; this is why

promotions and incentives make a campaign exciti

workplace fundraising campaign accessible. Display the posters given to you by Community Shares
in prominent places. Place brochures in the lunchroom. Also check out our sample section on page
for articles you can use in your companyos

9

plan for a 10 minute meeting to talk about your workplace fundraising campaign.

new

Your co-workers may be interested in pledging because it gives them a good feeling, but giving them
an incentive to participate will probably turn them from a maybe to a yes. Below are just a few tips on
some incentives you can offer at your workplace. Remember if necessary; make sure you get
permission from the powers that be at your company. Incentives could either require returning a
completed pledge form or a small participation fee that would be divided between all the
organizations.

Survey your employees to find out what issues are most important and promote targeted
messages surrounding those issues (i.e. email factoids, newsletters, voicemail, payroll
stuffers, etc.)

Invite an agency executive to address a group of employees

Hold a group solicitation meeting

Hold a raffle: Items could include baked goods, candy or even a prime parking spot, a jeans

day/week, services by senior management (lunch, car wash, etc) and/or donated prizes.

Ice Cream Social: Set up an ice cream bar with a variety of toppings, charge by the scoop.

Baby picture contest: Have employees provide baby pictures of themselves. Collect the
photos and have them try to guess who each photo belongs to for a prize.

Casual Dress Coupons: Sell coupons for dress-down days. Be sure to date the coupons
when they are used so that they canbdét be

Jelly Bean Jar: Fill a large jar with jelly beans, M&Ms, Skittles, etc. Charge 25 cents for
participants to guess the number of beans in the jar. The person who is closest to the real
number wins the jar.

used

Bake Sale: A classic. Get a few people to bake cookies, brownies, cakes, breads, etc. Sell the

goods as an independent fundraiser, or added to another event.

Cola Drive: See who can raise the most money by collecting soda cans.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



MAKING THE ASK
Asking for money is never an easy task. The key to approaching any of your co-workers about

making a pledge is to be prepared. I f you dono
get back to them with an answer. It is common to be nervous and feel uncomfortable doing it, but
wedve made a |ist of tips to help ease your worr

Six major elements of personal solicitation

1. Be ready: Become familiar with the information provided to you. Know the needs of your
community, which charities meet which needs to help employees match their interests to
charities and Awhat your doll ars can be usec

2. Be confident: Be proud to offer the opportunity to participate in the campaign. Know your
own feelings and why you are choosing to support the campaign.

3. Explain: Give details about your campaign and information about how to help charities do
great work in their community. If you have any employee testimonials, this would be a
great opportunity to share them.

4. Listen: Be willing to take and answer questions. Learn how to distinguish objections from
excuses. Excuses can be turned into positi ve
contact a staff member of Community Shares of Mid Ohio.

5. Solicit: Ask for a commitment. Promote payroll deduction as the easy and painless way to
give. Remind them that payroll deductions provide steady, continual funding to the
charities involved in your campaign.

6. Say Athank youodo: Regardless of whether or n¢
you.

HANDLING OBJECTIONS
While talking to some of your co-workers you may encounter some objections to your request for

them to participate in your companyds workplace
on how to deal with those objections:

1 Deal with any objections that may arise
1 The potential donor is not attacking you so do not take their objections personally

1 Most people want additional information. Spending a few extra minutes answering their
guestions may get them to commit to a pledge

1 Be understanding and empathetic when not in agreement
1 Try to encourage conversation about the concern without being confrontational
1 Be tactful and confident that you know how to handle the objection

1 Think long term, not short term

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



TAKING YOUR CAMPAIGN TO THE NEXT LEVEL
After running a successful campaign, you may want to look at ways to take it to the next level for the

following year. Below are a few ideas and suggestions to try for future campaigns at your company
that you can explore during the planning portion of your campaign.

M9 Challenge | eaders in your company to surpass
T Make campaign fun for employees
T Use all venues of communication to publicize your campaign

T Seek employees who have received services from charities in the campaign. Those
employees can speak to others about the help/benefits they received.

1 Promote volunteerism throughout your organization

1 Plan special events toward the end of your campaign for your employees to attend and gather
information.

T Encourage payroll deduction. 1tos easier to
1 Establish a realistic goal. You can add new techniques in the following years.

T Implement a New Hires Program so all employees have an opportunity to give.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



SAMPLES
In a continued effort to provide you with support to help make planning your successful workplace

fundraising campaign as easy as possible, on the following pages we have included templates for
campaign announcements, meetings and more.

NEWSLETTER ARTICLE/EMAIL ANNOUNCEMENT

Do you want to make an impact in your community? Would you like to invest in making Columbus
and Central Ohio a better place?

[Your company name] has partnered with Community Shares of Mid Ohio to give you, our
employees, the opportunity to invest in your community. Starting [date], you will be able to make a
donation to over 50 non-profit organizations making an impact in Columbus and Central Ohio.
Community Shares has been working with companies for over 15 years to allow employees the
opportunity to contribute through their paycheck to charities working on the issues and causes they
care about most.

Simply fill out a pledge form with which organizations from the list you would like to support and the
amount you would like to donate. Pledge forms will be due by [date]. Your donation will be deducted
from your paycheck over the course of a year. Your donation could be as simple as $1 , $10, $25 or
more per pay. Every little bit goes to help creating change in Columbus and Central Ohio.

We will have a campaign kick-off on [date & time]. | encourage you to attend to learn more about
Community Shares of Mid Ohio, their great members and how you can invest in your community.

For more information please go to their website
campaign manger].

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net
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PLEDGE CARD EXPLANATION
COMMUNITY SHARES or MID OHIO 2008 Employee Pledge Form

O YES. | want to give through payroll deduction. Amount pledged per pay: s ___ Annual pledge: $
O YES, I want 10 give a one-time contribution: § Q cash or O check payabie to Community Shares of Msd Chio

Please distribute my contribution OR payroll deduction 1o the following designated chanity or charities below: (See your Commumity
Shares beochure or pledge form for 8 list of charkies 10 designate. You may desigaate up to teee chanties or have your gi ft divided oqually
1. § per pay period or ooe time gift. Chanty name

° 2.8 per pay period oc one time gift. Charity name

3.8 per pay period o one time gifl. Charity name

4 93 per pay period o one time gift. Please distribute my gift among all charities equally

[ authorize the above payroll deduction, | reserve the right to revoke this suthorization by written notice to my employer

NAME " = i1 Unigue Employes LD ¥
° DEPARTMENT: __ __ Eesmal

ADDRESS

{For thank you purposes oely )

SIGNATURE e = COMMUNITY
’ CLlA
WHITE COPY - PAYROLLIWE  YELLOW COPY - CofMO  PINK COPY - EMPLOYEE yHAKRE

e Sl e —
PLEASE KETURN PLEDGE CARDS TO YOUR PAYROLL OK HAR DEFARTMENT Thank You! OF MID OHIO

bus
(614) 2621176

r
8 Wz 5
=

nh Expenience

Facility

Y ou can designate your pledge to Community Shares
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1. Contribution: Employee selects either to give a one-time donation or through their paycheck.

2. Selecting: Employees can select up to 3 charities to support or can opt to have their donation
divided between all the charities.

3. Employee I nformation: Required information
Resource department. Community Shares and its member organizations use your information
to send thank you letters and informational materials. You can opt to remain anonymous if
you wish.

4, Copi es: One copy of the pledge form goes to
department. The second copy goes to Community Shares. The final copy goes to the
employee to serve as a receipt for their donation.

5. List: The back of every pledge form lists organizations to donate to through the workplace
fundraising campaign.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



11

THE 10-MINUTE CAMPAIGN PLAN
Empl oyees are brought together in small groups f

workplace fundraising campaign. We recommend including a top management person, campaign
manager and a representative from Community Shares or one of its member organizations. The
meeting allows employees to hear first hand how their donations are making an impact as well as
hearing from fellow employees as to why they participate in the campaign. This also provides a good
opportunity to distribute pledge cards and have them turned in by the end of the meeting. We
encourage you to do this during or at the end of a regular staff meeting to help save staff time and is
the easiest way to inform employees about your workplace fundraising campaign.

Steps for success

1. Announce the meeting (or as part of a meeting)

N

. Distribute pledge forms
3. Have someone from management introduce the campaign portion of the meeting
4. Guest speaker presentation/ appeal to give/ questions & answers

5. Return pledge forms at end of the presentation/meeting so follow-up time will be shortened;
have your campaign manager follow-up within 1-2 days, but no more than a week.

6. Express thanks

TALKING POINTS ABOUT COMMUNITY SHARES OF MID OHIO
When talking or promoting your campaign and Community Shares to your co-workers, you may get

some questions about Community Shares of Mid Ohio. Below are facts about Community Shares
you can mention when talking with co-workers and promoting your workplace fundraising campaign

T Community Shares of Mid Ohio (CoSMO) has been doing workplace fundraising for over 15
years.

T CoSMO represents over 55 nonprofits working to make an impact in Columbus and Central
Ohio.

T CoSMOO6s board consists of a representative fr

T CoSMO emphasizes that donors choose which charity they wish to support with their
contribution.

1 CoSMO offers flexibility to donors by allowing them to support multiple charities and to allow
them to contribute more to the causes they care about most by breaking their contributions
out over the course of a year.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net
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CHECKLIST
Here is a basic checklist to help you with your campaign. Please feel free to modify it to fit the needs
of the campaign youol | be running at your compan

___Set campaign dates and notify Community Shares of Mid Ohio

___Receive materials from Community Shares and review

___Go to campaign section on Community Shares website for additional information

___Plan and hold a kick-off event for your workplace fundraising campaign

__Distribute pledge forms and brochures

___Be available to answer questions from co-workers

___Promote the campaign as much as possible

___Collect completed pledge forms, even if they choose not to give

___Give one set of copies of pledge form to your payroll department

___ Contact Community Shares of Mid Ohio to arrange pick up of pledge forms after campaign

___Thank everyone who donated, participated and supported the campaign

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



MEMBER LIST

ACLU of Ohio Foundation - Central Ohio
Chapter

216-472-2200

Through education and litigation, defends everyone's con-
stitutional rights and individual freedoms.

"4 ACLU

AMERICAN CIVIL LIBERTIES UNION
of OHIO

ADA-OHIO

614-844-5410

Promotes voluntary compliance with the Americans with
Disabilities Act through information, technical assistance
and training. We serve employers, individuals and organi-
zations.

l[UDA4DHWO

Africentric Personal Development Shop, Inc
(APDS)

614-253-4448

Provides culturally specific psychological treatment, social
services and prevention programs to prevent, treat and
eliminate substance abuse in central Ohio.

Appalachian Nutrition Network

740-376-0088

Provides 104,000 nutritious meals at 18 sites to low income
children through USDA's Summer Food Service Program;
after-school meals and snacks; improves children's health
and cognition.

Community Shares of Mid Ohio

6142621176
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Asian American Community Services
614-220-4023

Asian American Community Services is a community-
based nonprofit social services to Asian and Asian-
Americans in Central Ohio.

dCS

asian american
community services

Buckeye Region Anti-Violence Organization

(BRAVO)

614-294-7867

Works to eliminate violence perpetrated on the basis of
sexual orientation and/or gender identification through pre-
vention, advocacy, violence documentation and survivor
services.

BRAVO

Camp Fire USA - Central Ohio Council
614-481-8227

Camp Fire USA is a co-ed youth development organization
focusing on reuniting children and nature through after-
school time, resident and day camps and Camp Fire clubs.

@

Camp Fire USA

Today's klds Tomorrow’s leaders.

Camp Sunrise

216-432-9544

Empowers children and families impacted by HIV/AIDS by
providing a fun summer camp experience and additional
programming that allows campers to interact throughout
the year.

mp

sunrise

Capital Area Humane Society

614-777-7387

Helps homeless and abused animals. Places animals in
new homes and investigates cases of animal cruelty and
neglect.

Capital Area
Humane Society

adopt @ adored advocate

director@commmunityshares.net



Cat Welfare

614-268-6096

Provides care and adoption services for stray cats and kit-
tens and subsidizes spay/neuter surgeries for cats in low-
income households.

CAT WELFARE

ASBSOCIATION

CARING FOR MOAMLESS CATS SNCE vy

Center for Effective Discipline
614-221-8829
The organization seeks to reduce physical abuse of chil-
dren through educating parents and caregivers about posi-
tive discipline in cooperation with other non-profits, schools
and churches.

4

-
CENTER FOR EFFECTIVE DISCIPLINE ™
- .

Center for Humane Options in Childbirth Ex-
periences (CHOICE)

614-263-2229

Empowering families to reach their full potential. We pro-
vide safe alternatives, a more natural and positive physical,
emotional and spiritual environment for childbirth and par-
enﬁng.

CHOICE

Center for Wholeness
614-784-8488
Dedicated to the holistic and healing arts and sciences.

14

COSI - Center of Science and Industry
614-228-2674

Provides stimulating exhibits, outreach and educational
programs designed to improve early childhood develop-
ment, family learning and education in science, math, tech-
nology, engineering and health.

EXPLORE
1 SCieNCe.
DiSCOVER

Q
S FUN!

Central Ohio Green Education Fund
614-261-7534

Promotes education and civic action in the following areas:
sustainability and the environment, grassroots democracy,
social and economic justice and peace and nonviolence.

{\xcal O '5,

¢
ptmd.

Gdu;: a“

City Year Columbus

614-586-4520

Unites diverse young adults, age 17-24, in full-time commu-
nity service as tutors, mentors and role models to children
in under-resourced schools and neighborhoods.

{.‘} CITY YEAR
"y COLUMBUS

Coalition on Homelessness and Housing in
Ohio

614-280-1984

A statewide advocacy and service providers network dedi-
cated to ending homelessness while ensuring that low-
income and special needs Ohioans have access to safe,

=\~ affordable housing.
Center «-
ks tﬂ
COHHIO
Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net
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The Columbus Historical Society CASA of Franklin County

614-224-0822 614-462-7450

Preserving and promoting Columbus and central Ohio his-  Trains everyday community volunteers to advocate for the
tory. CHS provides lectures, tours, gallery space, educa- best interest of abused, neglected and dependent children

tional materials and events. each year in Franklin County juvenile court.

L ]
Weasa

FOR CHILDREN

CALA OF FRAMKLIN COUNTY

Historical Society

Deaf Services Center

Columbus Institute for Contemporary Jour- 614-841-1991
nalism - The Free Press Services include interpreting, case management, advo-
614-253-2571 cacy, information/referral, C-Print, ADA technical assis-

tance, a Deaf Youth Leadership program for individuals
who are deaf or hard-of-hearing.

DEAFSERVICES

Provides progressive activist news, political and social is-
sue commentary through freepress.org, CICJ books, alter-
native media projects and sponsorship of community
events promoting social justice.

HEFREEPRES

Columbus Landmarks Foundation CENTER
614-221-0227 an'il;g()lli)'u l)ca'f and
Promotes the preservation o fleriog Communities Ohj ods historic and
architectural resources and fosters quality new design in
Columbusd urban environment Dt hr our?'q a%v?(cacy, educa-
tional programs and community action. reams o orsebac

614-864-9500

) Provides equine-assisted learning for skill development of
?[?LHHJR youth diagnosed on the autism spectrum, alternative edu-
Lﬂllﬁﬂll(& cation for at-risk students and education for inner-city chil-

T dren.

Community Shares of Mid Ohio

614-262-1176

Coalition of locally-based, non-profit organizations collabo-
ratively participating in workplace giving campaigns. These
campaigns provide vital and stable financial support for non
-profit, social advocacy member organizations.

COMMUNITY
Dresms on Horseback

OF MID OHIO
Earthtouch
Consider Biking 614-262-3787 _
614-579-1127 Connects nature and people through land preservation and
Promotes all forms of bicycling. We provide educational ng;‘;zigge! We provide natural spaces and learning ex-

resources and advocate to improve the safety and condi-
tions for cyclists using our roadways. _O
A ™).

o, W earthtouch
considerbiking

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



Enhanced Life Styles Training Facility
614-562-6833

Assists persons with Amyotropic Lateral Sclerosis (Lou Ge-
hrig's disease), Aphasia, spinal cord injuries and multiple
sclerosis. Providing ways for clients with disabilities to com-
municate.

Free Geek Columbus

614-262-5747

Freegeek Columbus provides computers and training for
limited-resource populations in Central Ohio through redis-
tribution of used equipment and the use of free software.

K

COLUMBUS

Friends of the Scioto River

614-560-6921

An open organization whose purpose is to promote the pro-
tection and public enjoyment of the Scioto River valley in
Franklin County, OH.

Greater Linden Development Corporation
614-294-9600

Revitalizes the Greater Linden community through housing,
economic development, and numerous community-building
initiatives, including crime prevention programs and a com-
munity newspaper.

Community Shares of Mid Ohio

6142621176

16

Habitat for Humanity - Greater Columbus
614-422-4828

Builds affordable homes, empowers families and develops
communities. Construction volunteers work alongside Habi-
tat families to build safe, decent affordable homes and re-
develop older neighborhoods.

YYT Habitat

for Humanity
Heart of the City
614-221-4571
Constitutes 13 community outreach programs that annually
serve 30,000 persons affected by homelessness, poverty,
HIV/AIDS, addiction, or incarceration in downtown Colum-
bus with free supportive services.

Hocking-Athens-Perry Community Agency
740-767-4500

Through advocacy and social services, HAPCAP helps in-
come-eligible clients achieve an improved quality of life by
working to alleviate the hardships of poverty.

Inn at Broad Street

614-221-4571

Provides housing for female-led single parent homeless
families for 12-18 months, while assisting and supporting
them as they achieve goals and move to permanent hous-

ing.

Interfaith Center for Peace

614-294-9019

Conflict prevention, de-escalation and resolution: teaching skills in pre-
schools, schools churches, prisons and communities throughout Ohio.
Mediation training, classroom management, interfaith dialogue and bully
prevention.

Interfaith
Lmtu for
PEAE

director@commmunityshares.net
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Kaleidoscope Youth Center

614-294-5437

Serves gay, lesbian, bisexual, transgendered and question-
ing youth ages 12-20 by providing the only center in Cen-
tral Ohio to deliver education and support.

MAP Furniture Bank

614-272-9544

Collects donated furniture and provides it free to families
and individuals living below the poverty line and unable to

Mercy For Animals

888-MFA-OHIO

Educates on the health benefits of vegetarian and vegan
diets, links between animal & societal violence and animal
abuse and cruelty in factory farms and the fur industry.

MERCY FOR

(A==

ANIMALS

Mid Ohio Board for an Independent Living En-
vironment (MOBILE)

614-443-5936

Provides advocacy, peer support, skills development, infor-
mation and referral, health awareness, and information on
accessibility guidelines. Promotes independence and self-
determination by people with disabilities.

O
MOBILE

Community Shares of Mid Ohio

6142621176
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Native American Indian Center of Central
Ohio

614-443-6120

Celebrating 32 years of service: NAICCO's culturally spe-
cific programming targets substance abuse prevention,
wellbriety, recovery, and resiliency to reduce economic and
health disparities.

kaco

b ¥y &
> 4??"‘#%‘ Yo

NARAL Pro Choice Ohio Foundation
800-GO-NARAL / 614-221-2594

Working to ensure that all women have access to and infor-
mation about reproductive health care services in Ohio.

2 Pro-Choice Ohio Foundation

Neighborhood Services, Inc.

614-297-0592

Programs include: food pantry that serves approximately
9,000 persons annually, holiday food baskets, summer day
camp for inner city children and school clothing and pack
backs for 650+ children.

Neighborhood Services, Inc.

Ohio Alliance for Arts Education

614-224-1060

Helping maintain the arts as an integral part of the educa-
tion of every Ohioan.

Ohio Citizen Action

614-221-6077

Founded in 1975, the Ohio Citizen Action Education Fund
is the research and education affiliate of Ohio Citizen Ac-
tion, the state's largest environmental organization.

Ohio Citizen
Action

director@commmunityshares.net


http://www.kycohio.org/
http://www.communityshares.net/nativeamericancenter.html
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Ohio Domestic Violence Network Pater Noster House

614-781-9651 614-870-6460

Strengthens Ohiob6s r espons e Nowentetiogriie28th year of gdrvicd te Central Ohidy Pateu g h
education, training, public policy, and a toll-free information Noster House provides transitional housing for people living

and referral line for victim support. with HIV/AIDS who are experiencing episodic homeless-

WOHIO DOM SE) ness.
VIOLENCE NETWOI
—— PAter Noster
. | -, House
Ohio Ecological Food and Farm Association
614-421-2022

Linking farmers and conscientious eaters to promote local Project Open Hand - Columbus

and organic food. Our work strengthens agriculture, pro-  614-278-3130

tects farmland, improves environmental quality, and en- Provides nutritional support to those living with HIV/AIDS
hances well-being for all. including home delivered meals, food pantry items, nutri-
tional supplements and nutritional education and a congre-
gate luncheon.

b

@
Ohio L for the Mentally Retarded OPRoﬁCT
I0 League for the Mentally Retarde »

614'565'6469 Pb(HuNImAND
Promotes personal advocacy and sound policies to ad- A
dress residential and service needs associated with men-
tally retarded individuals and their families.

Simply Living
O 614-447-0296

Promotes and supports sustainable living through events,

projects, small learning groups and partnerships; operates
community radio WCRS-LP 102.1 and 98.3FM.

Ohio Literacy Network

800-228-7323 / 614-505-0716

Committed to building Ohio's workforce by strengthening
adult/family literacy education. A one-stop resource/referral
network which builds collaborations/partnerships to expand
awareness of and access to adult education services, in-
cluding on-line learning, GED on television and local liter-
acy programs.

. Simply Living
Ohio
Literacy
Network Stonewall Columbus
614-299-7764
Serves Central Ohio through advocacy, community building
Ohio NOW Education and Legal Fund and education in pursuit of equality, fairness and safety for
614-470-3276 the entire gay, lesbian, bisexual and transgender communi-

Provides resources and referral services to victims of dis-  U€S-

crimination, sponsors research internships and educational
L . N e Stonewall Columbus
activities aimed at eliminating gender discrimination.

O

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net
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Stop the Suffering WrightChoice Intern Program
614-648-1988 614-802-2364
Rescues "death-row" dogs and cats from rural Ohio shel- WrightChoice Intern Program, non-profit intern recruitment,

ters. Vetting, spay/neuter, foster-care and adoptions occur. development, placement organization; provides social &
economic empowerment for minorities and students with

Y disABILITIES through partnerships with businesses and
universities.
Sovig .o o dog 103 oo . e O '.
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Strategies Against Violence Everywhere
(SAVE)

614-228-5400

Programs and services are provided to youth in grades 3-
12 in central Ohio. Founded in 1994, SAVE's mission is to
"Empower Youth to Prevent Violence."

»
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Vietnam Veterans of Ohio

614-294-1693

Provides information, referrals, and advocacy services for
veterans and their families, including incarcerated and
homeless veterans.

=
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Waldorf Education Columbus

614-267-7587

Waldorf Education Columbus supports Waldorf preschool
at Briar Rose Children's Center and is launching a Waldorf
Elementary school in Columbus that is independent and
accessible.

Community Shares of Mid Ohio 614-262-1176 director@commmunityshares.net



